
Your happiest employees, most loyal 

customers, and  best partners have a 

tremendous impact on your business and 

keeping them engaged can do wonders for 

your bottom line. Here’s what you need 

to know to design incentive and reward 

programs that deliver more enjoyable and 

meaningful spending experiences that 

cultivate connections, conversations and 

commerce. 

There’s no question that having cash in your 
pocket or your bank account makes you feel 
good. It represents safety and security. It 
buys you food, water and shelter. It allows 
you to sleep easier at night knowing your 
basic needs are covered. 

Now think about what it feels like when you 
spend that cash on groceries, gas, medicine 
and other staples of life. Those transactions 
offer tangible positive benefits, but the 
spending experiences are fairly forgettable. 
Rarely do they create smiles, enthusiasm, or 
fond memories. 

The spending experiences with cash and 
cash cards just don’t provide the right 
positive feelings when it comes to incentives 
and rewards. Your employees, customers, 
and partners – more often than not – will 
simply use cash and cash cards on everyday 

items that do little to provide memorable 
spending experiences. 

At the other end of the spectrum are points 
programs. Sure, the trips and high-end 
merchandise are unique and exciting, 
but those programs are more expensive 
to manage and maintain. The spending 
experience is better but at a much higher 
cost. 

In between is the classic retailer gift card. 
This card works at only one brand retailer 
and while the spending experience can be 
quite satisfying for some, it may fall short, 
or even worse, be nonexistent for others. 
A free seafood meal or free golf gear don’t 
provide an enjoyable spending experience if 
you don’t like fish and you’re not a golfer. 

With this in mind, if you’re looking to launch 
or update an incentive or reward program, 
a Custom Loop payment card may be a 
good option. A Custom Loop card has a 
controlled redemption network and enables 
organizations to choose specific merchants 
for gift card sales and redemption. 

A well-designed Custom Loop card provides 
the essential elements for a great spending 
experience: choice, customization, and 
checkout happiness. Using the right blend 
of these three components delivers a 
spending experience that makes employees, 
customers, and partners want to tell others.

WHITE PAPER INCENTIVE AND REWARD CARDS

When it comes to reward 

and incentive programs, 

your response and 

redemption rates are in the 

details. When you account 

for attitudes, tastes, and 

preferences, you get better 

engagement and you create 

better spending experiences. 

How to design a better spending experience

Custom Loop Cards



The Essentials C’s of 
Winning Incentive and 
Reward Programs: Choice, 
Customization, and Checkout 
Happiness 

Incentive and reward cards should 
feel different from other everyday 
transactions. In fact, the goal should be 
to create an incentive or reward card 
that feels like it’s burning a hole in the 
recipient’s pocket. 

To foster that feeling you’ve got to 
deliver the essential elements of a high-
performing incentive and reward program:

• Choice. Design options that include 
product, service and geographic 
variety. Keep age, income and 
education in mind. 

• Customization. Communicate 
creatively and build a unique program 
that looks and sounds different. 
Create branding and promotions that 
catch attention and build enthusiasm. 

• Checkout Happiness. Make the card 
easy to use and understand. Make 
it easy to receive. Think about how 
you want the recipient to feel at card 
redemption. Do you want them to feel 
prestige, power, and pride? Or should 
it be joy and light-hearted fun?

If the above three buckets are necessary 
for success, the next question becomes 
how do you fill them up?

What Makes Us Happy In 
General When It Comes to 
Custom Loop Card Design?
 
1. Custom Loop Clue #1. Family, friends 

and health are still the universal 
drivers of happiness. Successful 
interactions in these areas are what 

we care about most. What products, 
services and experiences contribute 
to happiness in these areas?

2. Custom Loop Clue #2. Plastic or 
virtual cards are both good, but plastic 
maintains an edge because of its 
concreteness and traditional form.

3. Custom Loop Clue #3. Flexibility is a 
key driver of recipient value when it 
comes to incentive or reward cards. 
Even with large price differences, a 
lower amount is appreciated – and 
chosen – if it offers more choice and 
options for redemption. 

You don’t have to be an expert in 
neuroscience-based marketing to design 
the right card for your incentive or reward 
program. You should, however, be willing 
to step through some logical exercises that 
add more appealing card features for the 
employees, customers and partners you’re 
trying to reach. 

Customize In Order to 
Monetize 

When it comes to reward and incentive 
programs, your response and redemption 
rates are in the details. When you account 
for attitudes, tastes, and preferences, you 
get better engagement and you create 
better spending experiences. 

Great spending experiences are what 
employees, customers, and partners 
remember. They reflect favorably on 
your company and your brand and they 
build goodwill that leads to long-time 
employees, repeat customers, and 
committed partners. 

Build an incentive or reward program that 
leaves a lasting impression and meets your 
sales and marketing goals at the same time. 
Create a spending experience that forms 
connections, conversations and commerce.

A well-designed Custom 

Loop card provides the 

essential elements for a 

great spending experience: 

choice, customization, and 

checkout happiness. And 

using the right blend of these 

three components delivers 

a spending experience 

that makes employees, 

customers, 

and partners want 

to tell others. 

For more information, visit:
http://EMLpayments.com/paymentsolutions/incentives-and-rewards


